* R A D - 1 6 o 8 o o o 1 o 6 o 7 o 2 *

RAD-16080001060702 Seat No.

B. Com. (Sem. VI) (CBCS) (W.E.F.-2016) Examination
March - 2019

Business Management - 06
(New Course)

Time : 2% Hours] [Total Marks : 70

YA :
(1) €35 UadHl 98l AL 6,
@)  wuell el wis oL sald O,

1 o [euy- vied g 7 o [Aely-l Rl 2l s, 20
wdl
1 uss ddgs-l vl AHAdl, da AR sl wRelol-l Al 5. 20

2 ol 2udl-l e yueadl, Hivdl RLEHL USRL A delssizl 20

Axndl.
4l
2 Hpl gl Hea aHadl, eudl-l i uglt uedl el 20
Rl
3 Al WSl v 20Yl, dard-l SRl alaisdiil 15
LN )
4l

3 Adldl SR e yHANdl, dl AR sl wReto) wRld). 15

4 Qo HIERIA e axeadl, e Sl [y uglisid 15
AxANd).
4l
4 s WS 2ed g 7 - WSl sislpl e 15

A-slue -l Al .

RAD-16080001060702 ] 1 [ Contd...



ENGLISH VERSION

Instructions :
(1) Each question carries equal marks.
(2) Figures to the right indicate full marks.
1 What is Market Segmentation ? Discuss bases of Market
Segmentation.
OR
1 Explain the concept of Consumer Behaviour and discuss
the factors affecting it.
2  Explain the meaning of Demand Forecasting. Explain the
types and stages of demand forecasting.
OR
2  Explain importance of Demand Forecasting. Describe
standards of forecasting ideal method.
3  Give the definition of Marketing of Service. Discuss
characteristics of Marketing of Service.
OR
3  Explain the importance of Marketing of Service. Describe
its affecting factors.
4  Explain the meaning of “Cyber Marketing”. Explain
various methods of Cyber Marketing.
OR
4  What i1s Online Marketing ? Discuss advantages and

disadvantages of Online Marketing.
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